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This presentation

* Will identify a new approach to health
promotion for women

* Will describe a new framework and planning
tool and our process of development

* Will challenge all of us to distinguish gender
transformative initiatives from gender-specific
and gender-sensitive initiatives in relation to a
range of topics



Uncritical Health Promotion
Campaigns
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Stereotypes Continue to be Exploited
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Rethinking health promotion
for women

* What would be an approach that improves
women’s health and women’s status at the
same time?

 What would it look like?

e How could we create a useful framework and
tool for practitioners, women’s groups, policy

and program developers?
@phivvomen



Raising the Bar




Gender Transformative Health Promotion

Gender-transformative approaches
actively strive to examine, question, and
change rigid gender norms and imbalance
of power as a means of reaching health as
well as gender equity objectives.

Source: Elisabeth Rottach, Sidney Ruth Schuler, and Karen Hardee for the IGWG, Gender
Perspectives Improve Reproductive Health Outcomes: New Evidence (Washington, DC: PRB for the
IGWG, 2009).



A continuum of approaches

Approaches Gender Gender Gender Gender Gender
unequal blind sensitive specific Transformative
Gender GEZTJCiltir
Inequity Exploit Accommodate Transform |
Perpetuates Ignores Acknowledges Acknowledges gender Addresses the causes of
Features gender gender but does not norms and considers gender-based health
inequalities norms address gender women's and men’s inequalities and works to
inequalities specific needs transform harmful gender
roles, norms and relations

Inspired by remarks by Geeta Rao Gupta, PhD, Director, International Center for Research on Women (ICRW) during her plenary address at the Xllith International AIDS

Conference, Durban, South Africa, July 12, 2000.

“To effectively address the intersection between HIV/AIDS and gender and sexuality requires that interactions should, at the very least, not

reinforce damaging gender and sexual stereotypes”. Geeta Rao Gupta, 2000, p. 8

phiwomen
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“Make Death Wait” — Heart and Stroke Foundation of Canada

women
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Go Red For Women ™ presents: “Just a Little Heart Attack” — American Heart Association

women
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“Heart of the Matter” by Barbra Streisand for Cedar Sinai Streisand Women’s Heart Centre

women
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Gender-sensitivity is not enough

“Gender sensitivity is recognizing the
differences, inequalities and specific needs of
women and men and acting on this awareness. ”

Source: The Federation of Medical Women of Canada, 2002

@phivvomen



Mainstreaming is not enough

“Mainstreaming gender equality is a
commitment to ensure that women’s and men’s
concerns and experiences are integral to the
work of an organization, incorporating all
aspects of its activities, from employment
issues, through to organizational governance,
delivery and outcomes”.

Source: Derbyshire H (2002). Gender Manual: A Practical Guide for Development
Policy Makers and Practitioners. London: Department for International Development.



Gender-transformative approaches. ..

e encourage critical awareness among men and
women of gender roles and norms;

* promote the position of women; challenge the
distribution of resources and allocation of duties
between men and women:;

* and/or address the power relationships between
women and others in the community, such as
service providers or traditional leaders.

Source: Elisabeth Rottach, Sidney Ruth Schuler, and Karen Hardee for the IGWG, Gender
Perspectives Improve Reproductive Health Outcomes: New Evidence (Washington, DC: PRB for
the IGWG, 2009).



So what did we do?



Theoretical foundations: Gender theory

— Intersectionality “is not the intersection
itself, but what the intersection reveals about power.”
(Dhamoon, 2009:9; Crenshaw; Hancock)

- (Tuhiwai-Smith, 1999,
Decolonizing Methodologies - Research and Indigenous
Peoples, Chapter 1, Imperialism, History, Writing and
Theory — pg. 29)

- (suggestions: Young, 2001,
Rutherford, 2010; McConaghy, 1998)

- (suggestion: Butler, 2004,
Undoing Gender)



Core Principles of the Framework

Women-centred

Gender analysed
Equity-oriented
Culturally-safe/relevant/sensitive
Evidence-based

Action-oriented

Strengths-based

Harm reduction
 Trauma-informed



Framework Development Consultation Process

Phase I: Expert Interviews
(N—41
Phase lI: Focus Group Web-meetings
(N=22)

e
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Melbourne Feedback

KGender as a soclal determinant of N

health

* How do other determinants intersect
with gender?

» Gender transformation Is a major
strength

* |t needs outcomes and a planning




Gender as a SDOH

Gendered Structural Determinants

Structural Processes 4+ Social/Gender Stratification

H

Differential exposures
and vulnerabilities to
diseases, disabilities and
injuries (B)

Discriminatory values,
norms, practices and
behaviours (A)

Biases in health research

(D)

Biases in health systems

(C)

Social and Economic
Consequences

Health
Outcomes

\

Note: The dashed lines represent feedback effects
Source: Sen and Ostlin (2010)




| essons Learned

Integrating gender into health promotion is
supported and required

Gender transformative health promotion
approaches are appreciated

Linking the Framework to existing health
promotion paradigms is important

Feasibility and usability were highlighted
Consultations led to change in content
Methods were enhanced by a variety of media
Examples are important for understanding



A Framework for Gender Transformative Health Promotion for Women

Gender transformative health promotion strives to improve the health and status of women

Gendered Health

Health Promotion Gender Equitable
Determinants

Interventions Outcomes for Women

Gender
Exploitative

Gender
Accommodating

“health promotion
reducing gender inequities

Gender and Health Equity

Gender and health equity transform relationships of power, social structures and the health care system.

Phi Women prometingheaithinwomen.ca
@ 2013 British Columbia Centre of Excellence for Women's Health



Framework

e Core of the framework

is the continuum of
action on gender

DOH include social,
environmental and
biological and produce
a gendered social world

Gendered social
structures include
health research, policy
and practice

* Health promotion

interventions either
reinforce and maintain
gender and health
inequities or challenge
them

Outcomes include both
improved health and
iImprovements in
gender equity and can
reinforce more change



Following more than leading?
lllustrations from alcohol

phiwomen
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Girls and alcohol - Gender exploitative

American
Medical
Association

. r disease
‘ ‘ \ menstrual disorders
‘

Girlie Drinks..A 3

women'’s diseases:

e N

brain damage

STDs

heart problems

Mo(nlpk -&del have tried 2 pop -0
s “girlie deinks” ¢ im'--p\ their mfmw&mu wnuunl .

!hnqmvwhuhhmnuqm muntu =uh1 these “starrer drinks” ’*ﬂ
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American Medical Auochtkm

Phpmias dedn sl b bkt & i ,\,
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Girls and alcohol - Gender Accommodating

www.grltlk.org
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Roproductive System
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Girls, women and alcohol — Gender transformative

Feminist T

tradition of Y

evoking critical ¥ 4
thinking and R cersnes

social resistance s of Women
" MMuM
around alcohol '

http://jeankilbourne.com
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Girls, women and alcohol

Gender transformative
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Girls and alcohol

“Becky’s not drinking tonight”

http://www.youtube.com/watch?v=hle9KGAJeko
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women
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When promoting low risk drinking guidelines

Canada’s Low Risk Drinking
Guidelines suggest a limit of

2 drinks at a time for women
A & (10/week) and 3 drinks at a
time for men (15/week)

Sex differences in

drinking limits reflected

IT'S NOT SEXIST. in this campaign......this
IT’S SCIENCE. s good. .

It comes down to it, moderation is good for everyone,

Find out more at www.educakool.qc.ca/’2340

Edjralcool

Moderation is always in good taste. p h iWO m e n
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10
— ——
.... But men

described as
stronger than
women.... MENCAN

The research is Unequivocal: women should fimit their
alcohol 10 2 drinks & day and 10 & week. For [l I

men, the kmit 53 drinks a day and 156 a week. And
as we all know, mogeration goes down pretty easily,

Find out more at www.aducalcool.qe.ca/2340

N
Edn:"alcool
Moderation is always in good taste.

phiwomen
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You wouldn’t go to a job. You ‘nouldn":’ShOWﬁ" -
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From the alcohol industry -
Gender exploitative

 Emphasis on
weight and
calories
reflected in
recent alcohol
advertising....

- et

i setAs

GET DRUNK NOT FAT

LEARN IT. KNOW IT. LIVEIT. BECAUSE YOU WANT TO GET DRUNK, NOT FAT

SHAP

Faattry ecipes MusiMoms  Huskhy O s Dvet Tiew

- o Vs 1 rTeest 194 Bl e 4o (=]

15 Bikini-Friendly Beers
The best low-cal brews to still feel (and look) amazing in your two-piece

f‘- i
i : k
o !

T

SELECY CONNECT SELECY
ON SCREEN WITH SELECT LOCATOR

e |GHTEST BEERU:E

A
P e \ INTROBUCING A LIGHT GOLDEN LAGER THAT DELIVERS CRise ReFResHMENT witnour Tke 6uar, SELECT 55.
e

CALORIE COMPARISON WAYS TO BURN 55 CALORIES:

CALORIES:
56 » Bargoin Shopping: 20 manutes
» Darcing with Friends: 11 minutes

102

o * Mowing the Lawn: 9 minutes

86 * Watching Reality TV: 49 minutes

64 « Napping on the Couch: 54 minutes

1_13'?2 * Painting @ Room! 17 minutes

153 * Surfing the Web: 33 minutes

E35) | ouwnn oaemoor CHnChNIed 6 & et of 15505 3

B CALORIES




5 good reasons to stan

using MyDrinkaware See how the calories in your drinks
look converted in Ibs or burgers
\ \ \\ Il l / /

- 5 6

Save mone
Y l ) LBS

Stay in control | l

LA &
Take it mobile Sh 5

drinkaware.co.uk | drinkaware.co.uk | drinkaware.co.uk |
for the facts about alcohol for the facts about alcohol for the facts about alcohol

Weight loss and
improved
appearance (e.g.,
less wrinkles) seen
in health promotion
materials

(230mi}
187 calories

2 Chip shop chips
1 =950 calories

Take away pizza
= 1000 calories

Breakfast fry up
=875 calories

drinkaware.co.uk | drinkaware.co.uk
for the facts about alcohol for the facts about alcohol

200 calories




HOW ALCOHOL AFFECTS YOUR APPEARANCE
(and how to improve it)

‘How alcohol affects
your appearance (and
how to improve it)”
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Pregnancy and alcohol-

Any chance you \\-;
,
might bc \

Il 85% delle donse in gravidasza one tntale dail el quanto AZIEN DA
consuma hevande alcoliche = gesdorans avern sn amd
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Pregnancy and alcohol - Gender exploitative
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Pregnancy and alcohol - Gender accommodating?

"l,
: - v -

. CHERISH YOUR BUNDLE OF JOY.
FOR THE LOVE OF YOUR CHILD DON'T DRINK WHILE PREGNANT

DON'T DRINK WHILE PREGNANT

! I ) phiwomen




Pregnancy and
Alcohol - Gender

Transformative

Shares the weight of
change between
young men and
women

Links the outcome to

broader community
health.

Friends
help
friends
choose a
healthy
lifestyle.

Please don‘t |
drink
alcohol

during

pregnancy. '

Healthy pregnancy.
Healthy baby. Healthy Nation.
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Pregnancy and alcohol - Gender transformative

F.AS.D. ,
e 2enl, @phlwomen



Couples and Sn

Couples and Smoking

What You Need to Konow When You are Pregean!

Helps couples identify
and address tobacco
related interaction
patterns

Gender
Transformative

Do you recognize yourself and your partner in any of
the following three descriptions?

Wignette 1
Accommaodating

The accornrnodating TR P

desof ibes couples who treat
srnoking asaczeptable and find
ways to create opportunities to
armnoke.

Eventhough Dave doesn’t srmoke,

he accaptsthat Eve enjoys
srnoking and that it helps Eve
relax. He doesnt rind stopping
&t the corner store to buy her
cigarettes an their rmarning
cornrmute b work. Srmoking is her
chance to unwind, relieve stress
and be social. Eve’s favourite
cigarette iz the after dinner
cigarette. She usually cooks and
after dinner Lrave d oes the dishes
=0 she can st down, put her feet
up, and forget about the day by
reading a book and enjoying a
armnoke.

YWignette Z
Disengaged

The dizengaged TRIFdescribe s
couples who treat smoking as
an individual choice and uagally
smnioke separately from each
other.

i chelle rarely speaks to Tarmn
about srnoking or cigar ettes, Both
feel smoking is no one else’s
business, so thereis noreason for
thern totalk about it They bath
arnoke as a bre ak o work,
with co-workers or when they are
hanging out with their friends.
Iichelle has her favourite brand
and she buy s her own cigarethes,
the and Torn both smokein the
evening, but usally not togeth er.,

Wignette 3
Caonflictual

The conflictual TRIF desoibes
couples for whorn smoking
creates tenson in their

rel ationship and som etines
A gUMnEnts,

Jen’s partner Mitch doesn srnoke
and constantly complains about
her srnoking. She doesn’t like

it when Mitch te lls her that she
stink=s " Sornetimeshe re fuses to
ki=zz her until atter she brushes
her teeth. She feels his behaviour
izinsulting and feels hurt by it
‘heneyer possible, she does her
srnoking with her own fiends,
away frorn Mitch, s0 she can
srnoke in peace.

Bottorff, J., Carey, J., Urquhart, C., Poole, N., & Greaves, L. (2008). Couples and Smoking: What you need to know when you are pregnant.
Vancouver, BC: British Columbia Centre of Excellence for Women's Health, Centre for Healthy Living and Chronic Disease Prevention, UBC
Okanagan.



Gender Transformation and the
Objectification of Women

e Objectification is when a woman’s entire
being is identified with her body, and her

body or body parts are presented as sexual
objects

@phivvomen



Examples from advertising

4 /a3
BE COINTREAUVERSIAL | "™ X D PGl
SIP OUT OF THE MAINSTREAM Lo { . s <V

——

——
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Examples from advertising

LYNX S er Gel

(\Qphiwomen



Impact of Objectification on Women

Impairs cognitive and physical activities
Shame, anxiety, self-disgust

Eating disorders, low self-esteem,
depression

Poorer sexual health

From studies analysed in the American Psychological
Association Task Force on the Sexualisation of Girls (2010)

@phivvomen



Impact of Objectification on Women

 More likely to be smokers

 More likely to have poor motor
performance

* Less likely to participate in physical activity

@phivvomen



Impact of Objectification on Women

National Organization For Women (2007) @phlwomen



Take a Gender Transformative
Approach to Health Promotion

* Challenge social norms and attitudes that
perpetrate gender inequality

* Engage in structural advocacy
* Aim for gender and health equity

@phivvomen



Gender transformative advocacy

* Changes to Australian National Advertisers
Association Code of Ethics:

2.2 Advertising or marketing communications
should not employ sexual appeal in a
manner which is exploitative and

degrading of any individual or group of

people.
@phivvomen



Take a Gender Transformative
Approach to Health Promotion

The Australian, 17 July 2012
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Putting the Framework into Practice

(\Qphiwomen



Creating Gender Transformative
Health Promotion Interventions for Women

Populations

1 Which populations of
Repo rt women are important?
gender and health Why?
outcomes and disseminate 2 What is the social status
the findings. of the population?

Evaluate
processes and outcomes
against the goals of
promoting gender and
health equity,

Implement

an intervention that improves
women’s health and
encourages equitable roles for
women, and access to and
control over resources,

>
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Engage
stakeholders including
practitioners, women,
decision-makers,
researchers and community
leaders in various sectors.

Analyze

all forms of evidence for the
population, setting and
Issue through a gender, sex
and diversity lens,

Review

existing health promotion
practice by critically
examining gendered beliefs
and discriminatory practices.

Identify

ways to improve women's
health and change harmful
gender norms, roles and
relations in the
intervention.
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Questions for Discussion

 How do we switch our thinking from gender
sensitive to gender transformative?

 What are the challenges in translating this
concept for health promoters, women, policy-

makers?

* What is the role of men in gender-
transformative health promotion?



phiwomen

PROMOTING HEALTH IN WOMEN

www.promotinghealthinwomen.ca

www.bccewh.bc.ca
Our upcoming book: “Making it Better: Gender transformative health promotion for women”
Release date, January, 2014 \!‘c’?’

eI IRSC

This project was funded by the Canadian Institutes of Health Research.


http://www.promotinghealthinwomen.ca/
http://www.bccewh.bc.ca/

